
 



 

 

 

 

 

 

Being the magazine of Heim Pál Children's Hospital, our publication is committed to health and health 
preservation as well as to health education and prevention. 
The articles contain information and advice from doctors and health visitors on infant care, 
breastfeeding, expressing and storing breastmilk while providing assistance for claiming or bottle-
feeding breastmilk and caring for newborn babies and infants. 
 

 

The readers of the journal are couples and 
families expecting or just having babies. 97 
percent of the printed copies are read by new 
mums while the remaining 3 percent of copies  
are shared by healthcare professionals. 
 

According to the data of a recent research, the 
magazine is read not only 
 by new mums but also by their family members 
and acquaintances..  
3.48 reader/magazine. 
 

 
 

 

 
 
The readers represent an ad group in a special 
life situation with outstanding qualities. The 
readership is open to new information. It is 
worth reaching out to them or even articulating 
unusual marketing messages for them.   
 
 
Our offer is directed to firms which produce 
products for this target group and whose 
products we would also recommend with 
pleasure due to their high quality while hoping 
to win their support in way of advertising so 
that we can keep on publishing our magazine. 
 
 

 
 
 



Mothers have free access to the magazine during 
their pregnancy through the health visitor network 
or at the maternity or neonatal wards of 
metropolitan hospitals at the time of their 
children’s birth. 
The significance of the magazine is increased by the 
act that is handed over to the mothers by a 
professional. 
As mothers arriving from the county also give birth 
to their child in Budapest, two third of the copies 
are received by mums living in Budapest, while one 
third get to rural mums. 

 

The Breastmilk magazine has been issued yearly 
since 1998. 
Expected release date:  30 June 2017. 

20,000 copies 
The distribution and handover list is available at the 

Breast Milk Collection Centre.  

64-80-100 pages (the number of pages depends 

on the support) 

The articles written by health professionals 
contain professional information as well as 
doctors’ and health visitors’ advice, e. g.  in the 
following topics which can still be extended: 
 breastfeeding, breastfeeding difficulties, 

overcoming problems 
 the benefits of breast milk, production, 

milking, storage 
 collecting and requesting breast milk 
 diet of breastfeeding mothers 
 feeding problems 
 screening tests (eye screening, screening 

for hip dysplasia, hearing screening) 
 movement and speech development of a 

healthy infant  
 newborn and infant care  
 bathing, caring for the umbilical stump 
 skin care,  
 sunbathing, outdoor environment 
 changing diapers 
 antipyretic treatment 
 how to prevent accidents or avoid 

poisoning 
 vaccines, etc. 

 
 

The newspaper is obliged to meet the principles, objectives and rules set out in the "International 

code on the distribution and marketing of breast milk substitutes” that were adopted and 

published by WHO and UNICEF.  

 

 

 

 

 

 

 

 

 



2012. december 1-től 

Belső oldalak Ár/ Ft+Áfa Méretek 

   vágott kifutó tükör 

 
1/1 oldal 339.000 210 x 280        220 x 290 183 x 244 

     
1/2 oldal fekvő 
1/2 oldal álló 

199.000 210 x 140 
100 x 280 

220 x 150 
110 x 290 

183 x 122 
90 x 244 

      
1/3 oldal fekvő 
1/3 oldal álló 

139.000 210 x   90 
70 x 280 

220 x 100 
80 x 290  

18  x   80 
60 x 244 

 
1/4 oldal  119.000   90 x 122 

 
1/6 oldal   84.000   60 x 122 

Borítók     

  
Belső borító B2, B3 379.000 210 x 280 220 x 290 183 x 244 

 
Hátsó borító B4 409.000 210 x 280 220 x 290 183 x 244 

                    Ad rates do not include VAT! 

        can also be published; their rates are the same as those of advertising rates. 

depend on the advertising fee 

 package: simultaneous orders  for  display on the online site of Gyógyhírek 
(meaning: medical news; a magazine for pediatrics and child health): 
www.gyogyhirek.hu or at  www.heimpalkorhaz.hu/anyatej  

      Different products may be advertised by the same company as agreed upon. 

 ads ordered by a company or agency will add up: 
o 2 ads displayed, 5% (discount) 
o 3 ads displayed, 10% (discount) 

 agency's commission: as agreed upon 

 in the case of pre-financing: 
    100%  when placing the order ………………………….10%  

 

 depend on the advertising fee 

Extra charge for positioning: 20% 
Cost of preparing the ad: 20%   
 

 

 

 

 

 

 

 

http://www.microsofttranslator.com/bv.aspx?from=hu&to=en&a=http%3A%2F%2Fwww.heimpalkorhaz.hu%2Fanyatej


 

 

30 June 2017. 
 

 

 
color: 4 + 4 colours 
screen frequency: 60 # 
 

 
 
in writing by filling in the received order form, 2017. on apr. 20. 
 

 
before 15 May ,  2017. 
by  email or  digital media EPS, JPG or TIF format of at least 300 dpi resolution  
email address: anyatejmagazin@gmail.com  
The press  only assumes responsibility for  the colours  if a proof has been 
submitted.  

Responsibility for ad content lies with the advertiser. 

 Schneidler Margit     
eü. menedzser, lapgazda         
Heim Pál Gyermekkórház   
1089 Budapest Üllői u. 86. 
Tel/Fax: 06-1-459-91-12 
Tel: 06-1-459-91-00/1157 mellék, 
Mobil:  06-20-467-04-31;               
E-mail:  anyatejmagazin@gmail.com 
               gyogyhirek@gyogyhirek.hu 
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